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ICSC Conference promising
information and some surprises

Chuck Lanyard, ICSC
2010 New York National
Conference and Deal Making
Program Chair, kicks off the
two-day International Council
of Shopping Centers (ICSC)
2010 New York National
Conference on December 6.

The president of Para-
mus, NJ-based The Goldstein
Group, will present details of
the two days of Deal Making,
one-on-one industry mentor-
ing sessions, professional
development opportunities,
informative sessions on cur-
rent industry trends as well as
a Retailers Runway.

The conference starts at
9:00 a.m. at the Sheraton
New York Hotel & Towers,
New York.

This year’s guest speaker
is Dana Telsey, CEO and
chief research officer of the
Telsey Advisory. Registra-
tion fees for the ICSC 2010
New York National Confer-
ence are $490 in advance and
$555 on-site for members;
for nonmembers the fees are
$590 and $670, respectively.
Press registration is compli-
mentary. To register, contact
ICSC’s Members Services
Department at 646-728-3800,
or register online at www.
icsc.org.

As part of the conference,
Prudential Douglas Elliman
retail chairman Faith Hope
Consolo will discuss the suc-
cess and expansion of the
Special Interest Group pro-
gram, and introduce Domin-

ick Ponti, senior vice
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The two will
discuss the flag-
ship’s recently
completed renovation, and
offer suggestions on how
individuals can remake their
businesses and their images.

The session, to be held at
the Sheraton Hotel and Tow-
ers, on Monday, December 6,
will begin with a roundtable
reception at 4 pm, followed by
the presentation from Consolo
and Lord & Taylor from 4:30
pm to 5:30 pm.

“We’re thrilled and hon-
ored that Lord & Taylor is
giving us this glimpse behind
the scenes of their turnaround
story,” said Consolo. “I’'m
looking forward to hearing
the story behind some of their
decisions — and to our attend-
ees learning how their cus-
tomer services and products
can help make their holiday
happier. And look for some
surprises!”

Special Interest Groups
(SIGs) focus on a specific
discipline of the industry
and allow professionals in
the field to meet and share
common ideas, interests and
challenges. They also provide
opportunities for networking
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ICSC’s RECon
2010, the global
conference held
in Las Vegas in
May, and continued at ICSC
regional conferences in Bos-
ton in July, Kissimmee, FL,
in August, San Diego in Sep-
tember, Chicago in October
and Atlanta in November.
“Until now, our sessions
have consisted of roundtables
led by the most accomplished
women in our industry,” said
Consolo. “However, given the
size of the New York National
Conference, and this rare op-
portunity to
showcase g
the best
of our
city’s
retail,
we’'ve
broken
format
to of-
fer an
event
we believe will truly be a
special way to end the year.”
Attendance at the Special
Interest Group is a $25 fee.
To register for the entire
conference,www.icsc.org.
To register for the SIG only,
email sigsl@jicsc.org.
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